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EXECUTIVE SUMMARY 

Hyper360 is a European project financed under the call H2020-ICT-2016-2 that aims to use ICT and innovation 

following the ongoing VR trends. The goal is to offer a complete end-to- end production toolset for enriched 

3600 video, with novel 3D storytelling elements, while also leveraging the powerful implicit preference 

extraction means that omnidirectional viewing offers. 

This report describes the project website that has its aim at providing useful information regarding the 

project in general, its output and project stakeholders. Furthermore, the report includes the overview of the 

CoP that was integrated in the HYPER360 website and represents the social media networking that will 

facilitate the interaction between the media stakeholders. 

The document is organized as follows: 

Chapter 1 introduces the document and explains the scope of the deliverable. 

Chapter 2 describes the project website, its section and functionalities. 

Chapter 3 provides an insight on the Community of Practice explaining its scope, target and main functions  
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1. INTRODUCTION 

A project website is one of the most important tools to disseminate the project activities, outputs and engage 

with the target audience. This deliverable presents the description of the project’s website and its main 

sections. It should be mentioned that the first version of the website was ready before the kick off meeting 

of the project.   Moreover, the project team has decided to develop and integrate a CoP, which is a useful 

tool of exchanging the experience between interested stakeholders by means of capturing targeted posts 

and publications on the social media network regarding the media sector. The CoP uses such social media as 

Tweeter and Facebook. 

2. PROJECT WEBSITE 

The elaboration of the project website has started before the project kick off meeting. The final version of 

the website was released on time, after the approval of all the consortium partners.  It was decided to create 

a simple user-friendly website in order to facilitate its exploitation and navigation. The website is accessible 

on the http://www.hyper360.eu/  

Figure 1 represents the project’s website that provides all the information about the Hyper360, which is 

accessible by simple scrolling down the page. This type of the website simplify the way of navigation. 

 

Figure 1 Hyper360 website 

The website consist of the five main sections: 

 Home 

 About 

 Outputs 

 Community 

Partners 

http://www.hyper360.eu/
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The description of each section is provided in the following paragraphs. 

2.1 ABOUT 

This section provides the general information about the project, its aims and goals and the main outputs that 

will be developed by the project. 

 

Figure 2 The “About” section 

This section also explains the main tasks of the project such as: 

 Increasing the quality of 360° video capturing; 

 Enabling the production of 3D narrative content, by capturing in 3D the narrator’s appearance and 

performance; 

 Annotating 360° video with dynamic placeholder objects as well as media hyperlinks; 

 Fusing the annotated 360° video and 3D storytelling into a new free viewpoint format; 

 Extracting and modelling user preferences to personalise the viewing experience, both on the long-

term as well as with respect to contextual circumstances; 

Recommending both converged media content items and content narrative cues. 
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2.2 OUTPUTS 

This section describes the main outputs that will be provided by the project and presents each partner who 

is responsible for the specific output development. The main outputs of the project, for instance 3600 videos, 

will be published in this section.  

 

Figure 3 The “Output” section 

Figure 3 represents the image of the Output section. 

Moreover, in the Output area the public deliverables of the Hyper360 project will be uploaded. 

2.3 PARTNERS 

The partners’ webpage contains the logos and names of all the consortium partners. The webpage also 

provides the web links to the partners’ official websites. 
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Figure 4 The “Partners” section 

3. COMMUNITY OF PRACTICE 

As it was already mentioned in the D8.1 – Dissemination and communication plan CoP is a content 

aggregation hub that captures the latest news and events in the media sector using the data provided by the 

social media profiles of ICT-19 projects and other media sector stakeholders. 

An on-line CoP is set up in order to maximise the collaboration between project stakeholders. Members of a 

community of practice are practitioners. As such, social interaction, context and process are at the core of 

CoPs. New virtual communication channels that have been broadly adopted by users around the world (i.e. 

social media, blogging) should therefore play a key role in the modern CoPs. The Hyper360 CoP is conceived 

as a dynamic content hub presenting and promoting results from the project partners and from ICT 19 

European funded research projects. It serves both as a coordination and dissemination channel for the 

project so that it can make its results more widely known; and as a place to read about impact analysis and 

see what other related research is being carried out. It should the noted that the CoP facilitates the creation 

of a holistic view and an understanding of a particular topic as it gives its users 
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the possibility to easily search and filter the content across channels and information sources. The Hyper360 

CoP also promotes communication between the peers, as it gives a direct avenue to communicate via 

established channels with those that have created a specific piece of information. 

As it can be seen in the Figure 5 CoP contains several filters that can be applied in order to personalise the 

research. The filters are divided by: 

 Format 

 Tags 

 Actors 

 Sources 

 

 

Figure 5 The “Community of Practice” section 

Figure 6 illustrates the filters that can be chosen by clicking on the Format section. 

 

Figure 6 Format filter 

By clicking the Tag section, the user can choose the topics that was generated by the CoP. The examples of 

such topics are presented in Figure 7, for instance, news, media, 360video etc. 
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Figure 7 Tags filter 

In its turn, the Actors section represents all Twitter and Facebook accounts of ICT 19 projects and other media 

sector stakeholders that were selected by the Hyper360 team as important actors in the media world. Figure 

8 demonstrates examples of the selected accounts. 

 

Figure 8 Actors filter 

The last filter presented in the CoP is the Source. This filter enables to choose 3 types of information sources 

such as Twitter, Facebook and web. 

 

Figure 9 Source filter 

 

 


